
Client: A leading manufacturer of plumbing products and solutions

Objective: Our client sought to deepen engagement with their 
brand ambassadors throughout the year, by fostering stronger 
connections. The goal was twofold: to encourage ambassadors to 
authentically promote the brand on social media and to reinforce 
their brand loyalty, ensuring continued product preference and 
advocacy. 

Solution: We developed a structured ambassador gifting calendar, 
outlining key gifting opportunities throughout the year.  
Examples included:

Birthdays: A high-quality branded counter stool, reinforcing 
the brand’s connection to their professional workspace.

Valentine’s Day: A thoughtfully curated pink-themed gift 
for their significant others, making the brand part of their 
personal celebrations.

By consistently engaging ambassadors with unexpected, 
meaningful gifts, the brand stayed top of mind while fostering  
a sense of exclusivity and appreciation.

By turning key moments into brand touchpoints, our client successfully fostered deeper relationships with 
ambassadors, leading to increased visibility and lasting brand preference.

INCREASED BRAND LOYALTY WITH
AMBASSADOR ENGAGEMENT PLAN

Increased Engagement: 
Ambassadors were more active in 
sharing their gifts and experiences 
on social media, amplifying brand 
awareness.

Stronger Brand Loyalty:  
The personalized and thoughtful 
gifting strategy created a sense of 
connection, leading ambassadors  
to continue choosing and promoting 
the brand’s products.

Surprise & Delight Effect:  
The unexpected nature of the 
gifts strengthened emotional ties, 
ensuring long-term brand advocacy.

RESULTS

Looking to make your next product launch unforgettable?  
Let’s craft an innovative campaign that gets noticed!
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